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About Me
IS YOUR BUSINESS STRUGGLING TO STAND
OUT ONLINE?

I’M REVATHI VASUDEVARAO, A DEDICATED
DIGITAL MARKETING CONSULTANT WITH 7
MONTHS OF EXPERIENCE HELPING
BUSINESSES LIKE YOURS INCREASE ONLINE
VISIBILITY AND BOOST SALES.

I FOCUS ON CUTTING THROUGH THE DIGITAL
NOISE TO PUT YOUR BRAND RIGHT IN FRONT
OF THE CUSTOMERS YOU WANT TO REACH.
USING TARGETED SEO, POWERFUL SOCIAL
MEDIA STRATEGIES, AND CAMPAIGNS
DESIGNED TO CONVERT, I'VE HELPED MY
CLIENTS SEE A 5X INCREASE IN
ENGAGEMENT AND SIGNIFICANT REVENUE
GROWTH WITHIN 90 DAYS. IMAGINE THE
IMPACT A TAILORED, DATA-DRIVEN
STRATEGY COULD HAVE ON YOUR BUSINESS.
TOGETHER, WE CAN CREATE A PLAN THAT
ATTRACTS YOUR IDEAL CUSTOMERS AND
TURNS THEM INTO LOYAL BUYERS.

DON'T LET YOUR COMPETITORS TAKE THE
LEAD. GET IN TOUCH TODAY FOR A FREE
CONSULTATION, AND LET'S EXPLORE HOW
WE CAN DRIVE YOUR BUSINESS TO NEW
HEIGHTS ONLINE.

Book A Consultation

digitalupcoming.com

https://digitalupcoming.com/
https://digitalupcoming.com/
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Brands Worked So Far
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Funnels
TOP OF THE FUNNEL (TOFU) 

Objective: Build Brand Awareness
Audience: Cold Audience 
Activities include… 
•Social Media Optimization (SMO)
•Twitter activation 
•Blog posts 
•Outreach on Quora, FB Groups
•How-to videos on You tube 
•Infographics & Industry statistics
•Influencer Recommendations
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MIDDLE OF THE FUNNEL (MOFU) 

Objective: Engage the community and generate leads
Audience: Warm audience 
Activities include…
•User activation via digital engagement
•Quiz or Survey with customers 
•Research Articles on Blog 
•Case Studies of customer journeys 
•Success Stories 
•Video Walkthrough
•User Generated Content Campaigns

digitalupcoming.com

https://digitalupcoming.com/


S T R A T E G Y

C R E A T I V E S  D E S I G N I N G

C O P Y  W R I T I N G

C O N T E N T  M A R K E T I N G

S O C I A L  M E D I A  O P T I M I Z A T I O N

S O C I A L  M E D I A  M A R K E T I N G  ( M E T A  A D S )

S E A R C H  E N G I N E  M A R K E T I N G  ( G O O G L E

A D S )

P E R F O R M A N C E  M A R K E T I N G

S E A R C H  E N G I N E  O P T I M I Z A T I O N

W E B S I T E  D E V E L O P M E N T  A N D

M O D I F I C A T I O N
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BOTTOM OF THE FUNNEL (BOFU) 

 Objective: Drive Sales
 Audience: Hot and qualified Leads
 Activities include… 
•Social Media Advertising (SMM) 
•Retargeting Advertisements

Services
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SOCIAL MEDIA
MARKETING
PROJECTS
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CREATIVES
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THUMBNAILS



EVEREST JEWELRY CONTENT SCRIPT AND VIDEO
MAKING FOR MUHARAM

1
1

METRICS

EVEREST JEWELRY VIDEO EDITING FOR BANGLES

EVEREST JEWELRY VIDEO EDITING FOR NECKLACES

https://www.instagram.com/reel/C9gz8LlSlnF/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C-E0yWfyr14/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C-NRhW8JXgg/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


LEADS GENERATION
FOR JAI SUN TOURISM
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Meta Ads



ADS (Instagram Reels)
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WEBSITE
DEVELOPMENT AND

MODIFICATION
PROJECTS
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WEBSITE
MODIFICATION

ADDING A NEW SERVICE PAGE FOR BUSINESS

digitalupcoming.com

https://digitalupcoming.com/
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WEBSITE
DEVELOPMENT 

CLICK HERE TO VISIT

https://digitalupcoming.com/
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SEARCH ENGINE
OPTIMISATION



KEYWORD RESEARCH
WEBSITE
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Best MBBS Programs in the Philippines
Affordable MBBS in the Philippines
Top Medical Universities in the Philippines
MBBS Admission Philippines
Study MBBS Overseas
Top Countries for MBBS Abroad
Best Medical Colleges Abroad
Affordable MBBS Programs Abroad
Expert Study Abroad Consultants
MBBS Abroad Education Consultants
Best Overseas Education Consultants
Study Abroad Admission Guidance



Total number of backlinks sustained after site
revamp = 377.

Organic sales conversions is Nil.

Domain Authority Score is 7.
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Executive summary

Performance Summary
For “study mbbs in philippines” keyword our
current position is 46.



PAGE INDEXATION

6 Pages Indexed after On Page SEO

https://neolifeeducation.com/

https://neolifeeducation.com/about-us/

https://neolifeeducation.com/contact-us/

https://www.neolifeeducation.com/our-

services/

https://www.neolifeeducation.com/mbbs-in-

philippines/

https://neolifeeducation.com/2024/05/22/top

-reasons-why-indian-students-prefer-to-study-

mbbs-in-philippines/
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https://neolifeeducation.com/
https://neolifeeducation.com/about-us/
https://neolifeeducation.com/contact-us/
https://www.neolifeeducation.com/our-services/
https://www.neolifeeducation.com/our-services/
https://www.neolifeeducation.com/mbbs-in-philippines/
https://www.neolifeeducation.com/mbbs-in-philippines/
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https://neolifeeducation.com/2024/05/22/top-reasons-why-indian-students-prefer-to-study-mbbs-in-philippines/
https://neolifeeducation.com/2024/05/22/top-reasons-why-indian-students-prefer-to-study-mbbs-in-philippines/
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Technical SEO 



On Page SEO Status
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Keyword Research
keyword Identification
Website SEO Setup
Google Analytics
Google - Search Console
Plagiarism Check
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META TAGS & URL
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AD STRATEGIES &
SCRIPT WRITING
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VIVAC INSTITUTION

BUILD A THREE TYPES OF
STRATEGIES OF VIVAC-
COMMERCE INSTITUTION

CLICK HERE TO SEE THE
STRATEGIES

digitalupcoming.com

MYTH OF AUGUST(ADI) MONTH
SCRIPT

EVEREST JEWELLERY

CLICK HERE

https://docs.google.com/document/d/1eZbUFWVqy9E_EHd3mt62dahThuTt26vX/
https://docs.google.com/document/d/1eZbUFWVqy9E_EHd3mt62dahThuTt26vX/
https://digitalupcoming.com/
https://docs.google.com/document/d/1JDHSOI2IkLnuLBo0N61WlNLjMO5ge2CwXGCW2WVkV10/edit


SCRIPT WRITING FOR
EVEREST JEWELLERY
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Scene 1 - A crying kid breaking his hundial and
picking all the amount from that hundial. 
Scene 2 - He goes for delivering milk and some small
jobs to earn more money.
Scene 3 - He enters everest jewellery and purchases
a silver anklet.
Scene 4 - Gifting his mom that silver anklet. And his
mom hugs him in joy
Scene 5 - He is playing video games and his mom is
coming to his room from the kitchen. He hears the
sound from that silver anklet and hides the phone
and starts studying.

End logo animation



Don’t miss out on the opportunity to take your
business to new heights with our exceptional digital
marketing services. 

Contact us today to schedule a free consultation and
discuss how we can tailor a strategy to meet your
unique needs.

Dear customer,

Looking to level up your
brand game? 

Book A
Consultation

https://digitalupcoming.com/contact-us/
https://digitalupcoming.com/contact-us/

